Table 1: Activities/ Indicator Tracker 

	Track 3 Objective
	Increase WIC awareness among the public through adoption of new WIC branding and the conduct of outreach and/or partnership activities.

	Activity 1
	Implement new WIC branding on all assets, including State agency website, mobile app, and digital and printed resources for State and local agencies and/or participants

	Indicator 1
	Number of assets increased 

	Activity 2
	Advertisement through billboard on main highways and interstates that are close to WIC agencies. 

	Indicator 2
	Number of assets increased 

	Activity 3
	Increase WIC branding on state agency website

	Indicator 3
	Number of assets increased 

	Activity 4 
	Increase advertisements through showing WIC information on fliers and pamphlets throughout counties closest to WIC agencies

	Indicator 4 
	Number of assets increased 

	Activity 5
	Increase advertisement of WIC and services provided through paid TV commercials 

	Indicator 5
	Number of assets increased 

	Activity 6
	Increase WIC branding on mobile app

	Indicator 6
	Number of assets increased 

	Activity 7
	Create outreach program at army bases nearest to WIC agencies, and conduct it during orientation

	Indicator 7
	Number of assets increased 

	Activity 8
	Increase marketing through paid social media ads about WIC, on social media outlets such as Instagram, Facebook

	Indicator 8
	Number of assets increased 

	Activity 9
	Increase marketing through creation of social media pages on Instagram and Facebook



Table 2: Budget Narrative

	Activity
	Breakdown of Cost
	Cost
	Total

	Activity 2: Advertisement through billboard on main highways and interstates that are close to WIC agencies.
	1. Cost for payment of  billboard (equipment)
2. Cost for creation of branding (supplies)
3. Cost for individual to create branding (personnel)  

	1. Equipment: $400
2. Supplies: $500
3. Personnel: $200
	$1,100

	Activity 3: Increase WIC branding on state agency website
	1. Cost for branding on actual website (equipment)
2. Cost for designer of branding on website (personnel)
3. Cost for actors/models to be included in advertising (personnel)

	1. Equipment: $400
2. Personnel 1: $200
3. Personnel 2: $200
	$800

	Activity 4: Increase advertisements through showing WIC information on fliers and pamphlets throughout counties closest to WIC agencies
	1. Printing of pamphlets (supplies)
2. Cost of individuals to post fliers around the city/state (travel and personnel)
3. Cost of creation of branding and flier/pamphlet design (personnel and equipment)
	1. Supplies: $200
2. Personnel 1: $200
3. Travel: $200
4. Personnel 2: $200
5. Equipment: $200
	$1,200

	Activity 5: Increase advertisement of WIC and services provided through paid TV commercials 
	1. Cost of actual advertisement (supplies)
2. Cost of actors in commercial (personnel) 
3. Cost of cameras, production crew, and site of commercial filming (personnel/ equipment)
4. Cost of commercial design and script (personnel, supplies)  
	1. Supplies: $400
2. Personnel 1: $300
3. Personnel 2: $300
4. Equipment: $300
5. Personnel 3: $200
6. Supplies: $400
	$1,900

	Activity 6: Increase WIC branding on mobile app
	1. Design of branding on app for effective reach of participants (personnel and supplies) 
	1. Personel: $200
2. Supplies: $200
	$400

	Activity 7: Create outreach program at army bases nearest to WIC agencies, and conduct it during orientation
	1. Cost of personnel to go to army base orientations (personnel) 
2. Cost of pamphlets and handouts to give out (supplies) 
3. Cost of design and creation of pamphlets (personnel/ supplies) 
4. Cost of other supplies (tent, poster, etc) to present at orientations (equipment)
	1. Personnel 1: $200
2. Supplies: $300
3. Personnel 2: $200
4. Supplies: $200
5. Equipment: $300
	$1,200

	Activity 8: Increase marketing through paid social media ads about WIC, on social media outlets such as Instagram, Facebook
	1. Cost of creation of social media ads (personnel) 
2. Actual cost of social media ad (equipment)
	1. Personnel: $200
2. Equipment: $300
	$500

	Activity 9: Increase marketing through creation of social media pages on Instagram and Facebook
	1. Cost of creation of social media accounts (personnel)
2. Cost of design content and effective posting strategies (personnel)
	1. Personnel: $200
2. Personnel 2: $200
	



